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AWARD-WINNING
#	 With over 70 million 

members and counting, 
Wyndham Rewards 
named one of the “best” 
hotel rewards programs 
3 years in a row3

SCALE
#	 Impressive scale and 

purchasing power of  
the world’s largest hotel 
franchise company2

SMARTER
#	 First hotel group to  

partner with Sabre’s  
leading SynXis Property 
Manager at scale

HIGH QUALITY
#	 A brand trusted for 

consistent quality 
and comfort, 87% 
of AmericInn hotels 
rate four or higher on 
TripAdvisor, and 83%  
are new construction1

 AMERICA’S
welcoming neighbor

GENUINE
PATRIOTIC

CARE



This is not an offer. Federal and certain state laws regulate the offer and sale of franchises. An offer will only be made in compliance with those laws and regulations, which may require we provide you with a Franchise Disclosure Document. For a copy of the FDD contact Wyndham Hotels & Resorts 
at 22 Sylvan Way, Parsippany, NJ 07054. All hotels are independently owned and operated with the exception of certain hotels managed or owned by a subsidiary of the company. © 2019 Wyndham Hotels & Resorts, Inc. All rights reserved. AmericInn International, LLC (MNREG#F-1492). 1 As of 
Q1, 2019. 2 Based on number of hotels. 3 U.S. News & World Report, a Best Hotel Rewards Program, 2018-19. 4 AmericInn International, LLC Franchise Disclosure Document Dated March 31, 2019.
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INITIAL FEES   Greater of $350 per room or $39,500 ROYALTY FEE   5.0% of GRR MARKETING FEE   3.25% of GRRAMERICINN FRANCHISE FEES4

AMENITIES (typical)

•	 Free hot homestyle 
breakfast

•	 Free high-speed Wi-Fi
•	 Pool
•	 3+ story hotels with  

5% suites

CATEGORY

Midscale

GUESTS

Families, business travelers, 
sports teams & groups

GEOGRAPHY

United States

LOCATION

Suburban  
& Interstate

TYPE

New Construction  
& Conversion

CARE We are America’s Welcoming Neighbor. 
From how we treat our guests to how we work together 
and interact with our communities, we infuse our values 
into everything we do

PATRIOTIC A trusted small-town brand that is 
now backed by the power of Wyndham’s marketing and 
operational support

GENUINE Superior customer service continues to 
drive award-winning guest satisfaction scores

AmericInn by Wyndham is consistently one of the highest ranked midscale brands. The key strength of the 

brand is its quality, consistency and “America’s Welcoming Neighbor” service. With a contemporary look, 

versatile design and low cost of construction, AmericInn is ideal for any size market. Representing old-fashioned 

American values, this brand embodies genuine kindness, patriotic service, and care for every guest. 

—  NASIR RAJA  |  Brand Leader  |  nasir.raja@wyndham.com

A quality 
opportunity

ROOMS

55–80


